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Summary

Seeking a creative leadership role within an interactive media organization.

With a background in both design and development, I brought together these two distinct skills in my former roles as an information architect, a content flow manager and an application prototype innovator. I enjoy working in a fast paced environment, discovering new tools, as well as exploring and expanding the use of interactive applications.  

Skills & Experience

Management: Creative Direction, Interactive team leadership, Client Interfacing, Production management and Product development

Technologies: Adobe Flash (animation, actionscript, AS1, AS2, component authoring); XML to Flash integration; XPath; Audio/Video editing; OOP; HTML; RSS; JavaScript;  Photoshop 

Design Implementation: Multimedia templates; Wire frames; Site Design; Information Architecture; 

Familiarity with: PHP; ASP; Database design; Metrics
Work History

User Experience Consultant December 2006 - Present

Developing eCommerce and media solutions for a variety of clients including Edelman Interactive, Wunderman and others.

RichFX UX/Creative Director – Advanced Development August 2005 – December 2006

Responsible for prototyping and developing eCommerce applications for major national brands, as well as managing large quantities of functionality and data balanced with design elegance while addressing usability standards.  My role involved gathering and generating requirements with clients, informing and managing the technical and senior management team to brainstorm cutting edge solutions and developing UI’s from storyboard sketches through information flow and user experience.  Solutions included product configurators, viral campaigns and interactive retail support tools.


Selected Projects:

· http://www.brooksbrothers.com/selectshirts/selectshirts.tem
· We were approached by Brooks Brothers to create an online application to mirror their custom shirt business. The UI had to accommodate many selection steps and over 100 fabric types as well as multiple collars, cuffs, monogramming and fit types. The asset options are loaded in using SOAP and Flash Remoting and are displayed using multiple layers of transparencies. A major focus was to make the configured shirt as photo realistic as possible. To help achieve this in the monogramming step, a library of font types was created from actual stitched examples.

· http://newbalance.richfx.com.edgesuite.net/shoeart/default.aspx
· New Balance wanted to create an online companion piece to go with a traveling show of artist created custom shoes. The main requirement was to make the application look “retro” and reference early graphics applications such as Mac Paint. I developed a number of graphic tools for the user to customize their design with spray paint, splatter paint and paint bucket functionality. Users are able to save their designs and submit them to a retrievable gallery.

· http://www.aramark-uniform.com/style_richfx.html?assort=new_general_catalog&style=1953
· Aramark wanted a way to “tell the story” of their line of work clothes emphasizing the various product features that they offer. We photographed the garments from all angles and made the display able to rotate and change colors. The various features were labeled on the garment and when clicked they bring up a detailed description of that particular feature.  The detailed view included text, photos, video and flash animations.
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The Associated Press Systems Editor January 2003 - January 2005

Created Multimedia news reports and applications for syndication among AP member sites Projects included in-depth multimedia reports, dynamic maps, interactive quizzes and reporting tools. 


Selected Projects: 

· http://hosted.ap.org/dynamic/fronts/FLIGHT?SITE=AP&SECTION=HOME
· To commemorate the 100th anniversary of the Wright brothers’ flight I developed an interactive timeline application that highlighted the major events in manned flight. For this project I used 3d models of various planes in a custom built Flash 3d viewer; conducted and edited multiple audio and video clips and created various interface applications such as slideshows, drop downs, etc.

· http://hosted.ap.org/specials/_APnow/html/APnow.html
· While at AP, in 2004, I began experimenting with the RSS feeds that the AP was in the process of developing. I explored the file management system that AP was using and realized that these RSS feeds could be expanded to incorporate news photos. After this Photo-RSS feed was complete I began implementing them into Flash applications to display headline scrolls as well as the latest AP photos. The photos and captions are dynamically sized depending on cropping. This application runs 24/7 throughout the AP office on flat screen monitors and is available as a screensaver.

LEGO Direct Interaction Lead September 2001 - January 2003

Developed online games and features with a focus on leveraging sales and visibility of product lines. Projects included level based games, product animations, movies and interactive tours. 

APB Multimedia Creative Director August 2000 - January 2001

Worked with editorial staff redesigning and reorganizing APBnews.com to streamline the flow of information. Oversaw all creative and production services and staff. 

APBnews Senior Designer March 1999 - September 1999

Designed award-winning content for including new features and multimedia presentations Developed site's HTML, JavaScript

thoughtbubble productions Producer February 1998 – March 1999

Produced broadband multimedia features for the Independent Film Channel and other entertainment companies. Managed video and interactive production and design.

Education

Purchase College, B.F.A. Multimedia Design, December 1997

Awards and Lectures

· Columbia University Journalism School - "Most Creative Use Of The Medium" award.

· Print Magazine - Certificate of Design Excellence

· The Associated Press - "Beat of the Week" award 

· Featured Speaker, 2004 “Mapping the News” AAG conference

References available upon request 
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